
Outline for the first half of the Analytic of the Beautiful

First Moment of the judgment of taste, concerning its quality.

Taste: The faculty for the judging of the beautiful

1. The judgment of taste is aesthetic.

Two representations of objects:
1. “by means of understanding to the object for cognition” (203).
2. “by means of imagination to the subject and its feeling of pleasure and displeasure”
(ibid.).

The judgment of taste falls under the latter category, hence it is not a cognitive but an aesthetic.

An aesthetic judgment is one whose determining ground is subjective.
*Note that aesthetic judgments are not nocessarily concerning beauty.

2. The satisfaction that determine the judgment of taste is without any interest.

Interest: satisfaction combined with the representation of the existence of an object.

Judgments as to whether something is beautiful or not can be done independently of the
existence of what is judged as beautiful. Therefore, judgments of taste are ones without any
interest.

3. The satisfaction in the agreeable is combined with interest.

The agreeable: what pleases the senses of sensation.

Difference between “sensation” and “feeling”:
Sensation: “an objective representation of the senses” (207).
Feeling: “that which must always remain merely subjectively and absolutely cannot

constitute a representation of an object” (206).

Two meanings of “sensation”:
1. objective sensation: “perception of an object of sense” (ibid.).
2. subjective sensation: “through which no object is represented, i.e., to feeling, through
which the object is considered as an object of satisfaction . . .” (ibid.).

An object which is judged as agreeable is judged so with an interest. Therefore, it cannot be an
object of judgments of taste which must be done without any interest.



4. The satisfaction in the good is combined with interest.

Good: “[that] which pleases by means of reason alone, through the mere concept” (207)

Two kinds of “good”
1. Good for something: “that [which] pleases only as a means” (ibid.)
2. Good in itself: “that [which] pleases for itself” (ibid.)

“Both always involes . . . some sort of interest” (ibid.)
Therefore, the good cannot be an object of judgments of taste.

The good and the agreeable:
Difference in satisfactions caused by them
The good: mediately because judgments must be done through reason in order to

judge something as good.
The agreeable: immediately because judgments can be done immediately through

senses.
Similarity
Both of them have interests in them.

5. Comparison of the three specificially different kinds of satisfaction.

Agreeable: what gratifies him or her
Beautiful: what merely pleases him or her
Good: what is esteemed or approved

Validity
Agreeable: valid for both rational beings and nonrational animals
Beautiful: valid only for human beings
Good: valid for every rational beings in general

Definition of the beatiful derived from the first moment.

“Taste is the faculty for judging an object or a kind of representation through a satisfaction or
dissatisfaction without any interest. The object of such a satisfaction is called beautiful” (211).

Second Moment of the judgment of taste, concerning its quantity.

6. The beautiful is that which, without concepts, is represented as the object of a universal
satisfaction.

As presented above, the definiton of “the beautiful” is that an object of satisfaction without any
interest. Grounds of judgments whether an object is beautiful or not cannot be merely personal.
Rather, it must be valid for everyone. Thus, judgments of taste are subjective and at the same
time universal, and hence in some respect the beautiful can be thought as a property to the
object.



*It is easily seen that Kant’s arguments here that judgments of taste are subjective and universal
have some parallels with his arguments about a priori conditions of space and time in his first
Critique.

7. Comparison of the beautiful with the agreeable and the good through the above characteristic.

The Agreeable:
One's judgment whether something is agreeable or not is restricted only to him or her.
Judgments what is agreeable vary from person to person. Thus, the next principle of the
agreeable is valid: “Everyone has his [or her] own taste (of the senses)” (212)

The Good:
Judgments of the good are supposed to be valid for everyone, i.e., universal. However, because
what is judged as the good is “represented as an object of a universal satisfaction only through
a concept” (213), the judgments differ either from that of the agreeable or of the beatiful.

8. Universality of the satisfaction is represented in a judgment of taste only as subjective.

Two aesthetic judgments
1. Judgment of the taste of the senses: “merely priivate judgments about an object” (214).
2. Judgment of the taste of reflection: “supposedly generally valid (public) judgments”
(ibid.).

Both of them are aesthetic judgments because they relate their representations of objects to the
feeling fo pleasure or displeasre.

Two validities
1. Objectively universal validity
“[V]alid for everything that is contained under a given concept then it is also valid for
everyone who represents an object through this concept” (215).

2. Subjectively universal validity (=aesthetic universal validiity)
“[W]hich does not rest on any concept” (ibid.) and “is not logical at all, but aesthetic”
(214).

Logical quantity of judgments
“[A]ll judgments of taste are singular” (215). For instance, the judgment “this rose is
beautiful” is a singular judgment and also a universal one.

“[T]he judgment that arises from the comparison of many singular ones, that roses in general
are beautiful, is no longer pronounced merely as an aesthetic judgment, but as an aesthtically
grounded logical judgment” (ibid.).

“[T]he judgment of taste carries with it an aesthetic quantity of universality . . .” (ibid.).

“The judgment of taste does not itself postulate the accord of everyone (only a logically
universal judgment can do that . . .); it only ascribes this agreement to everyone . . .” (216).



9. Investigation of the question: whether in the judgment of taste the feeling of pleasure preceeds
the judging of the object or the latter preceeds the former.

Two possible answers to the question
1. The feeling of pleasure preceeds the judgment of the object: judgments of senses.
2. The judgment preceeds the feeling: judgments of taste.

Universal communicability
“[I]t is the universal capacity for the communication of the state of mind in the given
representation which, as the subjective condition of the judgment of taste, must serve as its
ground and have the pleasure in the object as a consequence” (217).

Cognition in general
Imagination: “for the composition of the manifold of intuition” (217).
Understanding: “for the unity of the concept that unifies the representation” (ibid.).


